Digital divide can be divided to two kinds: The first Internet access on the digital divide refers to the gap, also known as "accessing divide"; the second digital divide exists between the Internet usages, also known as "using divides". The study of the second digital divide mainly focuses on the following aspects: (1) the socio-demographic factors of Internet use. For example, Fox and Madden find that young people tend to use more communication and interaction tools compared with other age groups based on the analysis of age between different Internet users [1] . (2)The psychology factors of Internet using. Hamburger concluded that outward-looking men prefer to use the Internet for leisure activities, but nervous women are more like using social networking services [2] . (3)Analyzing the social network of Internet use, Rojas found that the negative attitudes of relatives and friends of using the Internet play a negative role in poor families and young people of Spain [3] Therefore, The purpose of this study selects college students as an example for the empirical analysis, takes a comprehensive measure of the second digital divide, and analyzes the various factors,.
INTRODUCTION
Digital divide can be divided to two kinds: The first Internet access on the digital divide refers to the gap, also known as "accessing divide"; the second digital divide exists between the Internet usages, also known as "using divides". The study of the second digital divide mainly focuses on the following aspects: (1) the socio-demographic factors of Internet use. For example, Fox and Madden find that young people tend to use more communication and interaction tools compared with other age groups based on the analysis of age between different Internet users [1] . ( 2)The psychology factors of Internet using. Hamburger concluded that outward-looking men prefer to use the Internet for leisure activities, but nervous women are more like using social networking services [2] . (3)Analyzing the social network of Internet use, Rojas found that the negative attitudes of relatives and friends of using the Internet play a negative role in poor families and young people of Spain [3] Therefore, The purpose of this study selects college students as an example for the empirical analysis, takes a comprehensive measure of the second digital divide, and analyzes the various factors,.
II THEORETICAL FRAMEWORK AND HYPOTHESES

A、"Knowledge gap"
According to the theory of "knowledge gap" in 1970, P.J.Tichenor argued that with the increasing information disseminated to the society by mass media, people with different socio-economic status got the media knowledge at different levels. People with higher socio-economic status will be faster to get such information than those with lower socio-economic status. The theory developed into a complete theoretical framework later. The factors affecting the knowledge gap were sorted into two major aspects, that is, macro level (community, social and national levels) and individuals level (individual's subjective sense). At the macro level, socio-economic conditions will determine the existence of the knowledge gap in the different groups. For undergraduates, their socio-economic situation correlates to their birthplace, educational level of their parents and other family-related socio-economic backgrounds. Individual factors which including education, knowledge of Internet will played an important role in the formation of the knowledge gap. According to this theoretical framework, we conclude the following hypothesis:
Hypothesis 1: the higher their Parents' level of Education, the higher the level of their Internet usage.
Hypothesis 2: Students born in urban have a higher level of Internet usage than those born in rural.
Hypothesis 3: The higher the Educational level of students, the higher the level of their ability to use
Internet.
Hypothesis 4: The more Internet knowledge the students got, the higher the level of their ability to use Internet.
B、Use and gratifications
Uses and gratifications theory combining psychological and sociological knowledge explains the behavior that audience use media to meet their needs. And the theory points out the social causes and psychological motivation that made the audience to accept the media. The hypothesis of "Use and gratifications theory" hold that the audiences are active in the process of receiving the media information and that they have a variety of needs and expectations for different levels and angles of information, such as access to information, entertainment or for social activity. If some of the audiences use certain media to satisfy their needs, or the harvest exceeded expectations, then the media would have a stronger effect on these audiences. Based on this theory, we make the following hypothesis:
Hypothesis 5: The less traditional media (including newspapers, radio, television, film) meet individual needs, the higher the level of students using the Internet.
Hypothesis 6: The more Internet meet individual needs, the higher the level of college students
Internet usage.
C、Self-efficacy and attitude theory
Attitude is a person's like or dislike the tendency to an object, behavior, individual, unit, event, or the part of the personal world, we can measure user attitude towards Internet from the measurement of the Internet importance to user's life, work and study, the user's attitude towards Internet plays an important role about how to use Internet and Internet self-efficacy is associated with the attitude, which both belong to the emotional concept. While self-efficacy paying attention to the individual's confidence and judgment, Researcher defined "self-efficacy" as generalization ability [4] .. According to this theoretical framework, we make the following hypothesis:
Hypothesis 7: For college students, the higher regarding the value on the Internet, the higher the level of Internet usage Hypothesis 8: For college students the higher regarding the self-efficacy on the Internet, the higher the level of Internet usage
III METHODOLOGY
A、Dependent variable
In this study, the analysis object is college students' second digital divide, which is the usage gap of the Internet. Therefore, dependent variable of this research includes the following two dimensions: 
IV RESULTS
Through SPSS, we summarized table 1: Note: * sig(p)<0.05; ** sig(p)< 0.01 Table 1 show that father education (Sig = 0.50) and mother education (Sig = 0.81) failed in the test of significance for the time of Internet usage, and for Internet usage index about learning and working of the result of variables, Father education (Sig = 0.28) and mother education (Sig = 0.13) did not pass the same test of significance, hypothesis 1 failed to pass testing. But place of birth （Sig =0.00）for the time of Internet usage for students passed the test of significance. But the place of birth（Sig =0.13）for
Internet usage index about learning and working failed to pass the test. So hypothesis 2 is tested partly.
The educational level of college student's for the time of Internet usage Beta is -0.18, Sig is 0.01.
Although the significance test passed, the standardized regression coefficient was negative, Therefore, The Beta of self-efficacy about Internet usage index about learning and working of is 0.24, (Sig =0.00),
Therefore, hypothesis 8 was tested.
V CONCLUSION AND DISCUSSION
Overall, the research shows that hypothesis 2 is partly through tested, which conducted from the theoretical framework of knowledge gaps; hypothesis 6 is partly through tested, which conducted from the theoretical framework of uses and gratifications. In this study, the most notable conclusion is that attitude and self-efficacy conducted from the theoretical framework of self-efficacy and attitude theory, Internet usage index about learning and working as the second level of the digital divide is doubted. On the other hand, the limitations of this study lie in the convenience sampling method used, which limits the conclusions of the study that can be summarized as resistance.
